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AKCHOJIOTUYECKASI COCTABJISIOIIAS
JIMHT'BOKYJIbTYPHOI'O THITAYKA
«AMEPUKAHCKHMM JEJOBOM YEJIOBEK»

B  pabore wmcciemyercss — aKCHOJIOTHMYECKash  COCTABIISIOIIAS
KOMIUIEKCHOTO JIMHTBOKYJIBTYPHOTO THIaXa «aMEpUKAHCKHH JeJI0BOM
YeJIoBeK» Ha Marepuaie mnpumepoB u3 Koprmyca COBpeMEHHOTO
aMEpHUKaHCKOTO aHIVIMMCKOro S3bIKa, AATHPYEMbIX BpEMEHEM HE paHee
2000 r. Jlekcuyeckue penpe3eHTaHTbl TUMAa)Ka B aHIVIMHCKOM SI3BIKE YK€
Obutn ompeneneHbl panee. Kak juig camoro tumaxa, Tak W UL €TO
cyOTHnaXed — «IPEANPUHUMATENb» M «TON-MEHEIKEP» BBIABISETCS
OIIEHKa THMaxa (CaMOBOCHpPHUATHE THIAXXKa M OLEHKA OKPY>KAIOIINX)
U [ICHHOCTHBIE ~ JOMHHAHTBl  THUHaXa  (BHYTpEHHHE  CTPEMJICHUS
1 )KW3HEHHBIe I1enH). Jlemaercss BBIBOA O TOM, YTO <«JICJIOBOH YEIOBEK»
BOMpaeT B cels pa3nuuHble aclekThl obomx cyOTunaxkel. Ero rnmaBHas
LEHHOCTh — NpUOBLIb, a OlleHKa ero (Urypsl JIBOWCTBEHHA: C OJHOMN
CTOPOHBI, MPHU3HAETCS, YTO JICJIOBOW HYENOBEK SBISIETCS CO3/aTesieM
pabounx MecT M XpeOTOM aMepHKaHCKOH 3KOHOMHKH, C IPYroil — emy
MIPUIIUCHIBAIOTCSI M OTPUIATENbHbIE KAauecTBa, MPEXJE BCEro >KaJHOCTH,
TIOTOHSI 32 HAKMBOM. [ J1aBHBIE IEHHOCTH TpeIIPUHAMATEINST — 3TO CBOOOAA
1 BO3MOXHOCTb 3aHUMAThCS JIIOOMMBIM JIEJIOM, a TOII-MEHEJKepa — BpeMs

! Unbunosa Enena BragumupoBHa, mpenonaBatelb 5 Kaeapbl MHOCTPAHHBIX S3BIKOB,
KpacHomapckoe Bbiciiee BOCHHOE yumimmie uM. renepama apmun C. M. Illtemenko,

r. Kpacnonap, Poccusi.

83



E. B. Hnvunosa

u u4HBIA poxof. OueHka QuUrypsl npeArnpUHUMATENS MPEUMYIIECTBEHHO
TIOJIOKUTENbHAS: TPEANPHUHAMATENN 00ECIIeYnBalOT YKOHOMUYECKHH POCT,
OHM IKCIIEPUMEHTHUPYIOT U CO3JAl0T LIEHHbIE NMPOAYKTHI U yciayru. OueHka
KE TOI-MEHe/Kepa aMOHMBajJeHTHA — TOI-MEHEDKEphl BOCTPEOOBaHBI
Ha ppIHKE TpyJa, HO MM MPUIUCHIBACTCI MHOXECTBO OTPUIATEIbHBIX
Ka4ecTB: KaJHOCTh, MPE3PEHHE W HEBHUMAHUE K MPOCTHIM PaOOTHHKAM,
0€30TBETCTBEHHOCTh u HETOPSAI0YHOCTb, PACTOYUTENLHOCTD,
HEKOMIIETEHTHOCTb. BBICOKHE NOXOIBI TOI-MEHEMIKEPOB BOCIPUHHMAOTCS
Kak He3acly)XeHHble. TakuM 00pa3oM, OIECHKH ABYX CyOTHMIaxeH MOYTH
IMPOTUBOMOJOXKHBI, WX  LEHHOCTH  KapAWHAJIbHO  pa3IHYyaroTcs,
a eAMHCTBEHHOE WX CXOACTBO — 3TO OONagaHHe  MPECTIKEM
B aMEpHUKaHCKOM OOIIeCTBe.

KnioueBble c10Ba: TMHIBOKYJIBTYPHBIH THIAX, CYOTHIIAK, AETOBOM
YEJIOBEK, IpEANPUHUMATENb, TOI-MEHEKEP, LEHHOCTHBIM KOMIIOHEHT,
KOPITyC COBPEMEHHOT'O aMEPUKAHCKOTO aHIIMHACKOTO

Bgeoenue. JlunrBokyneTypHbiMH Tunaxamu (JIKT) HazpBarot
y3HaBaeMble 00pa3bl MPEICTaBHTENCH OIpenesieHHONH KymbTypsl [11, 88].
JIKT BxmowaeT B  ce0d  COBOKYIHOCTh  KYJIBTYPHO-S3BIKOBBIX
1 KOMMYHHUKaTHUBHO-AESTEIbHOCTHBIX LIEHHOCTEH, 3HAYEHHUH, YCTaHOBOK
Y noBeneHYeckux peakuuit [3, 29]. B oTeuecTBEHHON JHMHIBUCTUKE
JUHTBOKYJIBTYPHBIC THITAXH SBISIOTCS 0OBEKTOM H3yUYSHHS YK€ JBaIIaTh
ner. KonmuecTBO HCClIEZOBaHHBIX 3a 3TO BpeMS THUMAXEH, BEpOSTHO,
MIPEBBICUIIO COTHIO — «UMHOBHUK» [13], «mumyT» [2], «3Bezma [NommuByma»
[15], «Opuranckas koponeBay [14] u T. n. IIpn 3TOM NTHHTBOKYIBTYPHBIH
TUNAX «aMEPUKAHCKHUH JEJIO0BOM YeI0BEK» A0 CHUX MOpP HE MOJIY4HII CBOETO
HCYEPIIBIBAIOIIETO ONHCAHUS.

JIByMs COCTaBISIOIIMMHU COOHMPATEIbHOTO TOHITHUSA «JIEJOBOMH
YeNOBEK» SBIIIOTCS  «BIamenery («COOCTBCHHUK») U «yIpaBIICHEID»
(«HAaEeMHBIH MEHEKEP») [5]; OTCIOJIa MOHO 1oJjararhb,
YTO JUHTBOKYJIBTYPHBI ~ THUNAX  «JEJIOBOW  YEJIOBEK»  SIBISETCSA
KOMIUIEKCHBIM, COCTaBHBIM; B HETO BXOIAT JBa CyOTHIaka —
IpEANpPUHUMATENb» W «yNpaBieHen»  («TOI-MEeHemKep»).  ITOo
yTBepkAeHrne Mbl mosiaraeM BepHbiM it JIKT «aenoBoit uenoBex»
KaK B PyCCKOH, TaK M B aMEPHUKAHCKOH JTMHTBOKYJIbTypax.

HccnenoBanmio mepBoro u3 aByx cyorunaxeir JIKT «memoBoit
YeNIoBeK» B AHIVIMHCKOW W aMEpHKAaHCKOW JMHIBOKYJIbTypax ObuIH
MTOCBAIICHBI HECKOIBbKO paboT [10; 12]. CymecTByIOT U COITOCTaBUTEIHHBIE
paboThl, aHANMM3WPYIOUINE CXOACTBA W PA3MUUMA MEXIY POCCHICKHM
u anrno-amepukanckum JIKT [6; 7]. Bropoii ke cyOTHIax, HaCKOJIbLKO HaM
H3BECTHO, HE TIPUBJIEKA]l BHUMAHUSI UCCIIEA0BATENEH.
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AKCHOJIOTHUECKYIO (1IeHHOCTHYIO) COCTAaBIIOLLY IO JIKT
OMpeneNsaoT  J1Ba  B3aMMOCBS3aHHBIX  DJIEMEHTA: OLIEHKAa  THUIIaXa
(camoBocHpusITHE THIIAXKa W OLEHKAa OKPYKAIOUIMX) M [EHHOCTHBIE
JOMUHAHTBl THUINAXa (BHYTPEHHUE CTPEMJICHHS U JKU3HEHHBIE LEIH).
C 1enplo BBIABIECHUS JaHHBIX 3JEMEHTOB OBLIO IPOBEICHO HCCIEJOBAaHUE
CiIy4aeB yrmoTpeOIeHus JIeKceM M CIoBocodeTaHnid, HoMuaupyommx JIKT
«aMEpHUKAHCKUH JEJIOBOW 4EJIOBeK», Ha 0a3e IpPUMEpPOB U3 KOpIyca
coBpeMeHHOro amepukaHckoro anrmuiickoro (Corpus of Contemporary
American English). AkTyansHOCTh IpuMepoB oOecriedeHa KpPUTEpHEM HX
oTOopa: Bce OHM JaTHpyIOTCs BpeMeHeM He panee 2000 r. Marepuaiom
aHanmM3a SABIAIOTCE 7968 TpUMEpPOB  CIIOBOYIOTPEOJCHHS  JICKCEM,
penpe3eHTHpYIOMUX B aHriuiickoM s3bike JIKT «aMmepuxaHckuil nenoBoit
YeJIOBEK» U ero CyOTUIIaKH.

I'MaBHBIM JIEKCMYECKUM 53KBHMBAJICHTOM CJIOBOCOYETAHUS 0€1080U
yeno6eKk B AHITIMHCKOM S3BIKE SBIIACTCS CYIECTBUTENbHOE businessman /
business man. Ero croBapHble OIpeleleHHsA YKa3blBAIOT HE TOJIBKO
Ha NpeANpUHUMATENIss KakK Biajenblia Ou3Heca, HO M Ha HAEMHOIO
paboTHHKa (B TIIEpBYI0O oOdepenb — BBICOKOTO paHra), 3aHsITOro
B KoMMepueckoit cepe [9, 21]. K mpounm nmexcrmdecKuM penpe3eHTaHTaM
JIKT otHOcuTcst cioBocodeTanue a man of business, a B GpopmMe MH. 4. —
business people [8]. K HuM cienyer noGaBuTh businessperson — TeHICPHO
HEHTpaNbHBIN, MOMUTKOPPEKTHBIN BapuaHT |1, 12] mekcemsl businessman.

JlekcudeckuM — pempe3eHTaHTOM — CyOTHNaxa  «aMepHKaHCKHA
MIPEIIPUHIMATEIB SIBIISICTCA CYIIECTBUTEIIBHOE entrepreneur,
a cyOTHIaXy «aMEpUKAaHCKHH TOII-MEHEIKEpP» COOTBETCTBYET JIEKCHKO-
CEMaHTHYECKOE T0JIE, YhE SJPO COCTOUT U3 CIOXKHBIX CYIIECTBHTEIBHBIX
top manager, top executive W senior executive, a TaKkKe COOHMPATEIbHBIX
CYLIECTBUTENbHBIX t0p management, senior management W upper
management [9, 23-26].

Pesynomamor.  ®durypa aMEpHKaHCKOTO  [IEIOBOTO  4YeIOBEKa
MOJIy4aeT B KOPIyce HEOJHO3HAUHYIO OleHKY. C OJIHO# CTOPOHBI, JAETOBO#
YeIoBeK 00JaJaeT MPEeCTHKEM M BBICTYHAET OOBEKTOM IMOJIOKHTEIHLHON
OIICHKHA W3-32 CBOCH pOJHM B OOINECTBE KaK CO3/aTelii padOYmx MecCT
n xpebrta aMepuKaHcKoit akoHomuku: Our bread and butter clients are real
business people who need real services and results. These "normals” are
the backbone of America. (http://onstartups.com/tabid/3339/bid/75314/13-
Ways-To-Think-About-And-Crush-Y our-Competition.aspx, 2012).

C [Opyroii  CTOpOHBI, JEIOBBIM  JIFOASM  [PHUITACHIBAIOTCS
U OTpUIATEbHBIC KadecTBa. IIpexae BCEro 93TO KATHOCTh, ITOTOHS
3a HaXMBOM: The business people of america are only interested
in the bottom line and are more than willing to hire some school age kid
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from overseas over an american and can get the work done at a fraction
ofthe cost here. (http://jobsearch.about.com/b/2012/11/15/what-to-do-
when-unemployment-runs-out.htm, 2012).

I'maBHOW LIEHHOCTHIO AMEPUKAHCKOT'O JIENIOBOTO YeJIOBEKa SIBIISETCS
npuobLIb: If a person runs their business for reasons other than profit, they
are picked at and questions — even told they are bad business people.
(http://b-townblog.com/2012/08/2 1/letter-i-wanted-to-send-a-big-high-5-to-
the-staff-at-the-city-of-burien/, 2012).

B  kopmyce  mpeAcTaBieHbl  MPEUMYIIECTBEHHO  HPUMEpPHI
C MOJIOKUTEIBHON OLICHKOM aMepUKaHCKUX NpeANpUHUMATENEH.
[MpeanpuHuMaTenn 00ECMEYUBAIOT IYKOHOMHUYECKHNA POCT, OHH CO3/AI0T
LEHHbIE TPOAYKTHI M ycnyru: This is why the entrepreneur provides an
incredible service to society.
(http://www.dailykos.com/story/2011/05/22/976743/-Owners-of-the-world-
unite, 2012).

[MpeanpuHuMaTenp SABISETCS OOBEKTOM MEUTHI, UM JKEJAIOT CTaTh:
His passing was also significant because he's the one who made pursuing
my dream of being an entrepreneur possible.
(http://susansoutherland.com/a-matter-of-life-and-death-what-ive-learned-
over-the-past-six-months).

[peanpuHUMaTE I XOTAT 3apabaThIBaTh, Jeas TO, YTO OHH JIFOOSIT.
Onu LEHSAT cBoOOIYy u HUMEHHO MO3TOMY BBIOHPAIOT
NpeANPUHUMATENbCTBO: What we as entrepreneurs are largely after is
freedom. (http://www.marieforleo.com/2012/09/your-subconscious-mind/,
2012). MoTuBanueil u neipio MpeanpuHUMaTeNs Ha3bIBaeTCs He MPUObLIB,
a SHTY3ua3M, KeJaHue peaau3oBarbes: Economic success is rarely the goal
of successful entrepreneurs. QOur motivation was pursuit of a passion
(http://givingpledge.org/, 2012).

B kopmyce BCTpedaroTcsi MOJSIPHBIE OLEHKH aMEPUKAHCKOTO TOII-
MEHE/DKMEHTa; TMPH 3TOM OTPHIATENBHBIX OIEHOK 3aMETHO OoJblIle.
JIOIDKHOCTB TOTI-MEHe[Kepa o0JamaeT mpecTkeM: You know how proud
we _all are of your accomplishments. You're a top executive at one of the
hottest biomed companies in North Carolina, if not the entire country.
(Woods, Sherryl. Sand Castle Bay, 2013). Tomn-MeHemxkepsl Ooiee ueM
BoCcTpeOOBaHBI Ha phIHKE Tpyaa. Hambomee pacrpocTpaHEeHHOW NMPUYUHON
OTPHIATENbHBIX ~ OLEHOK  SIBIISIIOTCS  JIOXOJbl  TOI-MEHEIKEPOB,
BOCIIPHHHUMAIOIIIUECS] KaK HEOIpaBAaHHO BbicOkue: The problem is CEQ's
and _upper Management Getting outrageous pay and Benefits. all add
to the cost, and price us out of the Global market.
(http://www .theblaze.com/stories/s-e-cupp-vs-liberal-nun-a-clip-youll-
probably-want-to-see/, 2012). Taxke TOmI-MeHeIXXepaMm MPUIHCHIBACTCS
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KAJTHOCTh, TIpE3pEeHHE W HEBHUMAaHHUE K HPOCTHIM  pPabOTHHUKaM,
0€30TBETCTBEHHOCTh u HETOpsII0YHOCTb, PacTOYUTENLHOCTS,
HEKOMIIETEHTHOCTb.

Beicmieil  1eHHOCTBIO (UTYpBl aMEPHKAHCKOTO TOMN-MEHEeKepa
SIBJISIETCS JIMYHBIM JIOXOJ — pajy JEHer OH rOTOB Ha 4YTO YronuHo: After
working with Senior Management for years, at a manufacturing co, I found
that they will do anything to turn a profit at the publics and workers
expense (http://caffertyfile.blogs.cnn.com/2011/12/13/what-do-you-fear-
most-big-government-big-business-or-big-labor/, 2012).

Taxke y TOI-MEHEIKEPOB HE XBAaTacT BPEMEHH, IIO3TOMY OHO
SIBIISICTCA [IEHHOCTEIO: Time is a precious commodity for senior executives.
(USA Today Magazine, 2009).

3akntouenue. CpaBHEHUE LIGHHOCTHBIX COCTABIISIIOIIUX CyOTHIIaXEH
«aMEpHUKAaHCKUI TpenrpUHUMATENb» U «aMEepPHUKaHCKUH TOI-MEHEKep»
C LEHHOCTHOM COCTaBJISIOIICH TUIAXA «aMEPUKAaHCKUHN JEIOBOM YEJIOBEK»
BBISBISIET CJIOKHYIO KapTHUHY: «JIEJIOBO 4enoBek» BOHMpaeT B ce0s
pas3iuuHbIe acmekThl oboux cyOTunaxei. Xapakrtep oOmeit ouenku JIKT
HE BBI3BIBACT YJAMBIICHUS: JINHTBOKYJIBTYPHBIE THIIAXKH, COPHEHTUPOBAHHBIC
HAa ITOBCETHEBHOE ITOBEICHHUE, TIOIYYal0T aMONBAICHTHYIO OLICHKY [4, 24].

B cBoo ouepenp, OIEHKM CTEPEOTHNHBIX (PUTYp aMepHKaHCKOTO
NPEANIPUHUMATENST M TOI-MEHEIKepa IOYTH HPOTHUBOMONOXKHBI, HX
LIEHHOCTH KapAWHAJIBbHO Pa3IMYaloTCs, a €IUHCTBEHHOE UX CXOACTBO — 3TO
o0aiaHue TPECTHKEM B aMEPUKAHCKOM OOIECTBE.
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Abstract

The paper examines the axiological component of the complex
linguocultural character type ‘American businessman’ based on examples
from the Corpus of Contemporary American English, dating back to 2000
at the earliest. Lexical representations of the type in English have already
been identified earlier. Both for the main character type itself and for its
subtypes, ‘entrepreneur’ and ‘top executive’, the assessment (self-
perception of the type and assessment of others) and the value dominants
(inner aspirations and life goals) are revealed. It is concluded that the main
‘businessman’ character type encompasses various aspects of the
both subtypes. His main value is profit, and the assessment of his figure is
twofold: on the one hand, it is recognized that the businessman is a job
creator and the backbone of the American economy, on the other, negative
qualities are attributed to him, primarily greed, the pursuit of profit.
The main values of the entrepreneur are freedom and the opportunity to do
what they love, while those of the top manager being time and personal
income. The assessment of the entrepreneur's figure is mostly positive:
entrepreneurs ensure economic growth, they experiment and create valuable
products and services. The assessment of the top executive is ambivalent;
top managers are in demand in the labor market, but many negative
qualities are attributed to them: greed, contempt and inattention to ordinary
employees, irresponsibility and dishonesty, wastefulness, incompetence.
High incomes of top executives are perceived as undeserved. Thus,
the assessments of the two subtypes are almost opposite, their values are
radically different, and their only similarity is their prestige in the American
society.

Keywords: linguocultural character type, linguocultural subtype,
businessman, entrepreneur, top executive, axiological component, Corpus
of Contemporary American English
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